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it is
raise funds promote platform development still

the VR crypto communities, we consider to
and
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ethos. 
project ourcorewhichandboth

involving whileMdgvrkto
to waygreatafeelwebecauseia

want take a thank you for reading white pape r. We believe
project will push VR the next with mix of or and
gr

inte ested in notion of virtual reality many years I started
leading and software dev star in fiePH

3D simulations, engineering, and and Virtual y.
later d Xmod, VR complex
for a of tech companies, real estate

Our has been developing our API, Mdgvrk
pr of VR developed myself five years ago. With the dev

the Mdgvrk we ve to pro the unique possibility of creating
generating visually attractiv that can r
explored, populated, and even r to match our needs.

platform will everyone use their worlds, not only for enter
ment but for professional needs. Users will enjoy block
chain-based ecosystem provides tools to monetiz VR envir in

We an doingare
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look to the project and our team over the next few years
the crypto and VR communities make that happen.

bined we plan to revolutionize internet by offering the
through ways to create and experiences while

You more information our details in
section or can reach to team.

Sincerely

Founde
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Michael Katseli
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can information Contactouroutyour,

thecrowdfundingaboutfiRHcan

ever-expanding virtual metaverse.and sharing content that will result in an
monetizing immersiveexperience

break-worldtheeffort,
com-Withtowithworking

and drivingforwardI

https://netvrk.co
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Our team has dedicated a lot of time effort create the
experience in Virtual Realit y. Our shared VR platform is on a of
universe, with planets, cities, and interactions. The platform
to real-world physical interactions and create VR content b inte
grating or ’ easily accessible VR cr
tools. Non-professional users can cr VR experiences without
knowledge of code or 3D softwar

’ gr FeRefiX is that it not require special
but offers a user-friendly environment with multiple features that
and conv VR content creation. Thanks to massive technological advance
ments in users can participate in a digital experience instead of just interact
ing through a monito r. The Mdgvrk deliv to the world
completely new and simultaneous reality to exist in and enjoy

We also recommend trying out HTC and Oculus 2, as we believe
gives users the 
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market. 
most pleasant and richest experience available on the device

the QuestVive

.
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easy enable
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To the next evolution of the by offering the world a way to con
sume and create immersive experiences while and sharing
that will result in an ever-expanding virtual metav

Our is to unique attractiv world, r
r populated, even r to match users’ Mdgvrk

be able use their worlds for personal and
purposes while ecosystem that provides

the y
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MARKE CHA LENGELT

INDUSTRY PROBLEMS AND OUR SOLUTIO

Virtual (VR) is a computer-generated, thr simulation
which replication of the real world, or imaginary universe, can
visited toda with an (or even a mobile extra hardwar
in VR is a very similar to ng a place in the real world, and the cur
r lack of to visit in the VR world is a pr has not yet been
solved. VR will have offer large amounts otherwise, users
quickly fiRH it boring, similar to having limited number places to in
real In people inter in are reluctant to pur

due to the limited amount quality available. Gamers hav
v ry f games to play, casual users ar limited the number
av places to hang out and socialize, and creators have shortage

is of an number
fully interactiv worlds. The ease cr new soon

new users the will assist with of div
produce high-quality content: cities and

plex environments as well powerful creation tools for our users. User-gener
will be re fiVWX� and only will it integrated into the da

This primary re process be b system’s
and super by a member. or a

experience, be fiPXered r to quality. A rating re
will other users shar feedback. We will use

to highlight users and within the database fur
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use and monetization.
ther forcontentWpecMficsystem
this theiretoallowplaceinsystem

view anddingaccowillthisuser
high-quality maintaintoderIndedicated staffvised

algorithm theymanagedwillviewtabase.
-bethenviewedcontentated
-as
-comothercompleteMdgvrk. We will

to contenterseadditiontheplatformjoin
as asworldseatingofVReunique,
of unlimitedgeneratingcapabletechnologyVWGenMdgvrk

Our Solution

well-crafted design tools.
of aailable
of ineappealingewe
e contentofheadsets

VR chaseVRestedaddition,world.
the visitofa
will content;ofto

fully thatoblemplacesent
-visitiexperience

Being e).withphoneHMDy
be absolutelyana
in ee-dimensionalReality

Lack of Quality Content
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MdgvrkWHITE APE

Entr

Cr VR content, even for an experienced programmer, currently requir
skills adjusting old In addition, the of creating

applications higher it is for mobile and not all creators hav
the funds to cr

The editor allows everyone to involved with VR, providing tools
create VR applications and efficMeRXP] within sandbo envi -

overr This appr is similar to building ar miniatur
table, eels in a virtual environment; everyone come up
creativ and even complex ideas without the need for coding or design
edge. type of approach has successfully hit

such Minecraft, SimCity, Farmville, Clash of Clans, and regar
less of genr

that can create VR prior programming
experience opens platform a and diverse gr people

businesses wish to become part the and enter the
VR application development. In addition, we will provide best guide

lines that can to make their cr intuitive and usable. W
expect this change to have an impact similar to Apple’s introduction

which made simpler to use. Of course,
will also offer mor v ev

17

elopers.anced designers and de sophisticated tools for ad
VWGen technologyexistingiPhone,the

of ofthat
e eationsfollowusers
-practicesof

business communityofwho
and ofoupwidetothedesign

or withoutapplicationsusersfactThe

e.
-dothers,asgames

video inimplementedbeenThis
-knowle

with cannaturalfitand
echitecturalanoachonment. a 

xaquicklytofunctions
and getVWGen

Our Solution

eate VR content.
e applications,thanis

VR costones.andnewlearning
es eating

y Issues
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of tools designed so that
can create share new and unique matter minutes.

creating content will be drastically reduced, pro
r

18

owing number of experiences. users with access to a fast-g
viding ofcosttheplatform,our

With ofainexperiencesand
user anyis

Currently, there is a global lack of diverse options to monetize
VR. Because of the str re are currently only a f
ways for mainstr z

off multiple means of VR monetization as well as rewards for par
pation. All users will FeRefiX from all VR roof, and there be
array of possibilities from which to capitaliz

With Mdgvrk can create sell custom environments and
r ertisers easily place to promote product or ser awar
ness and generate an additional revenue stream. Content creators can pr

offerings, and lease or them to users while earning

V r

is to enter the global virtual reality market in order provide
with a unique advanced platform that utilizes Virtual Reality (VR) in all

extensiv upon content-creation for users of lev
e social interactions, and multiple ways to monetize b
vertisers, and setbusinesses. Ourusers, ad

y contentVRvimmersi
els, alltoolselyfocusesMdgvrk

aspects. 
users toaboutMdgvrk

opositionalue P

income.
an othersellalsounique

oduce 
-eviceadscanvAdalties.oy

earn VRandbusinesses,

e.
an willoneunderof

-ticiersMdgvrk

Our Solution

e on VR.eam industries to capitali
ew ong absence of a user base, the

within activities

Lack of Monetization Options
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We primarily target VR enthusiasts, with a particular focus on
have always been the driving force the adoption technologies.

ailability of games Apple's app store, for instance, was a huge factor in
initial success. ave been the to purchase and Virtual
equipment. They are for new are a str and very activ
community. Forty percent of frequent gamers say they are likely to buy a vir
reality within the next year. As of Nov it estimated

re were more than active on Steam, the main

However, our tar

r
Adver
Dev

reators able to ze their through a
k red marketplace. The ability to create, share, and monetiz

content will more more users, initiating rapid gr user
content, and inter

With diverse content and a la ge community of creators, VR en
thusiasts, casual will start join the platform. This assumption

the way trends ar read, and believe after a certain thr
of VR users, adoption VR will and
users start showing interest in what their family members are
excited They giv Mdgvrk as be available all ar
them. This effect will start the viral spr

19

ead of VR
ound willitand VR a try,ewillabout.

so friendsandwill
Casual unstoppable.becomesnowballofthe
eshold thatwespeonbased

is tousersand
-gamers,contentr

est in VR. 
base, ofowthandattract

e chain-powebloc
global singleworkmonetibewillcContent

Businesses
elopers

tisers 
eatorsContent c

Gamers/VR enthusiasts
It also includes:

get audience is not limited to VR enthusiasts.

platform for VR and PC games. 
distribution usersVR700,000the

that was2018,embersystem
tual 

e ongandexperiences,eager
Reality adoptfiVWXhGamers

its onav
The newofbehind

Gamers gamers.
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Dev SimpPMfied/modMfied application creatio
Access to template usage in the process of VR content creatio
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Friendly environment for partnership and cooperatio
New frontier for product and ad placemen
An ability to create and promote services i
(add and sell VR content

ls to integrate even cr ate businesses through cu o
VR experience
Trading real estate in the virtual environmen
Revenue-stream generation

t
s

msteorooT
)

n VR
t

nsBusinesses

Plat for connection a interaction with friends a fam i
uni immersive way
A uni possib to enjoy ne ex iences i virtual worlds
cities, and universe
Easy creation of places a universes with t help Mdgvrk
unique edito
Access to multiple tool usage for ga creation and add
conten
Skills monetization

t
gnime

r
’sofhend

s
,nperwilityque

sque, 
nilyndndform

Convenient multi-functional platform with a user-friendly interfac
 ability to quickly and easily generate fuPfiPPMng VR conten

I tuitive tools for in- th creation t realiz and share user
wildest dream
Secure, user-driv marketpla for exchanging goods and ser
vices with users a siness s alik
Con t monetizati and t ability to advertis products/ser
vice
Cost efficienc

Enthusiasts
Gamers/VR 

y
s

-eheonent
eend bu

-ceen
s

s’eodepn
tThe

e

Mdgvrk’

Content cr
Advertisers

eators/

s user benefits will include the following:
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(facebook)
Oculus

e of shipmentsrSha
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, worldwide in 2018rendovy be rvice shipment shaee 4. Estimated VR drFigu
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Sony
Samsung

CHT
Google
Oculus
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             As for direct VR platforms in 2018, the players re the most

AltspaceVR. Social virtual reality platform multiple rooms and

Sansar A platform that allows cr of vir reality spaces
r

Steam VR. A gaming platform deliv

. A with a range of motion and synchr
tion supported b

Nowadays, many projects are market trends and using innovativ
technologies. However the above-mentioned pl yers ar

following trend — and, addition, is k
ro

featur
full transpar

accountability of platform processes
data accuracy
traceability

ency 
esadditional security 

vide:technology into its business model to p
chain blocimplementingintheisMdgvrk 

chain-based. 
-non-blockea,

e following

y 3D motion and audio. 
-onizaVRcompleteplatformVRChat

via VR.
ering user experience for gaming

e.others to explo
for tualeationthe.

for exploration.
spaces with

among users:
popular wefollowing

MAR C G
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T ve analysis of blockchain-based market play
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tioned as competitors of the Mdgvrk 

Block

Decentraliz
mark

Pa

Additional pa

Virtual par

Adver

v

Multi-purpose sandb

erseMulti

tising

Ownership
cel 

promotions
Rewards and 

methods
yment 

yment solution

etplace
ed 

Business model

chain platform

VIBEHub
Ceek
High Fidelity
ImmVRse
Decentraland

 project.They include:

 

There are few projects, also powered by blockchain technology, that are posi -

4 A multi-purpose sandbox allows users with no skills in design or code (even people who have never tried to creat
anything in their lives) to intuitively create things and VR content they could never have imagined they’d be able to.

e

MARKE CHA LENG
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of platforms pro an all-in-one solution

Only a few platforms can provide additional payment
(besides a native token) as as the ability earn rewar
and incentiv

Virtual par ownership is enabled only one competitiv
platform, in comparison, n provide the
features pr by Mdgvrk 

The multiv r

multi-purpose sandbox unique, and offered only b
Mdgvrk any user (ev without relevant
to create outstanding VR content if they wish. 

experience) en. It allows
y isisThe

e within other VR platforms. erse experience is ra

. esented 
FeReficMaP ’tdoeswhich,

e oncel

es within the platform. 
ds towell

methods 

of granting users full VR experience. 
capable videtheseNone

According to our resear

5

4

3

2

1

ch and analysis, we can state that:

MAR CH G
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TOKEN ECOSYSTEM
  

 

Mdgvrk WHI APE

Mdgvrk 
RPTE

The Mdgvrk 

the Mdgvrk 

commodity in the VR world within Mdgvrk 

as overlooking the beach, or right in front of the city

Mdgvrk 

Another way of earning a passive income with the Mdgvrk 

5

network.
percentage of profits based on staking their tokens in the 
token can be done via staking, which pays stakers a fixed 

 
Staking

(NFTs), yet another way of earning additional income.
The token can also be used to generate Non-Fungible Tokens 
Generate NFTs

on-sold to other parties for a healthy profit.
can be used to generate a form of passive income and be 

 tokens can be used to buy advertising space, which 
Buy Advertising Space

.
used to purchase land in the prime real estate hotspots such 

. Tokens can be 

Buy Land

 market.
vehicles, houses along with many others that will be found in 
virtual reality world you are in. Assets can include buildings,

 token can be used to buy assets within the 
Buy Assets



          
          

             
             

               
             

            

  

       
           

            
            

            

 
 APE

 PLAT ORM IONALIT

Mdgvrk users can cr
own worlds, cities, items in multiple universes. The can also hold
ship, conduct trading, earn rewards, range of payment methods,
rience many other oppor

Mdgvrk  PLATFO NCT

Mdgvrk participants hav
within the multi-functional blockchain-based environment. Find

below exactly what you can experience by participating in the Mdgvrk 

O

Direct and Exploratory Ways of Na

Any participating Mdgvrk de can fr navigate differ
r of the Mdgvrk using own on foot, or r

air vehicles. You also simply select where you want to b
will av on the ketplace

categories lik “TOP”, W etc. You can also access content by going to fav
ite tabs and looking for previously sav

Users can upload assets they have created using third-party applications,
integrate them into Mdgvrk 

6

Sf fiPe e\XeRWMSRW� WeXXMRKW� aRH WSfX[aVe WeXYpW� 
by following our compatibility requirements in terms 

and 

Adding Content 

ed places, games, users, and experiences. 
or-,”“NEe
in marailablebecontentMdgvrk Allmenu.maintheing

-accessygocanand/or
ound gviaspaceship,theiruniverseegions

ent theeelyvicewith a VRinone

vigating Content

NTENTCGFINDIN

 universe.
out activities

e access to a wide range of entertainment and business 

YIONALITM FUR

tunities (see below).
expe-andause

-owneryand
their eateis positioned as a unique marketplace in which

YFUNCTF
R
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De
D elopers can create add-ons, plugins, or ev
alone and applications using UE4 (Unr
Engine by Epic), and simply follow the per
requir along
loadable fr

Original 3D Models b
3D modelers can use the import add ani
mation or cr by a 3r
party application as long as complies
software requir

allow any to convert a real product prop into

r
Music, sound eff 2D illustrations, and
images can easily impor long

and softwar
requirements.

e they comply with Mdgvrk ’s policies
as into Mdgvrk astedbe
2D videos,ects,

t MediumsMusic, Video, and Other A

3D model and automatically upload it onto Mdgvrk .  
a oruser

Mdgvrk  will provide a 3D scanning mobile app that will 
Scanned 3D Models

ements.
Mdgvrk ’s withit

d usingthemeatedmodelstatic
-antooption

y Designers 

om the website). 
Mdgvrk ’s template (down -withements

formance 
eal games

-standenev
velopers

YFUNCTF
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SELLING AND TRADING CO

All will be able to sell and trade content on Mdgvrk 
tent they hav uploaded and added the mark they own
copyright for their virtual real in the Mdgvrk v and any

the own is stored in smart-contract form associated
Mdgvrk 

Smart Ownership and Using Smar

All platform assets are presented with token standar
which contains owner information in metadata and provides proof of owner
ship. the user places an item for sale on the marketplace, it will
linked to the category that best their fering. All deals Mdgvrk 
marketplace are suppor by smart contracts.ted 

 theinofdescribes
be Mdgvrk When

-its
d, ERC721non-fungiblethe

t Contracts 

chain account.  block
their withandycontent

other erse,uniestateown,
the contentetplace,toe

, including original con -users

NTENT

YFUNCTFMdgvrk 

8



 PLA RM CTIONALIT

T

Users will be able to select type of ownership: full ownership, par

Types that are for monetization purposes and/or ex

Personal use (for instance, a 3D avatar to be used exclusively b
the buyer. The buyer has no option to sell it to mor

Public use (for instance, a game created by a dev
ketplace, and whoev f

the mark

ParX pYFPMc cYWXSQ PMceRce �XLe WePPeV caR HefiRe XLe per
of sales the buyer agrees to pa

Types that ar

Other generic types will be r r
r r

r

smar contracts will be ex convenient, allowing
cr and rewrite licence agr with all required features
user-friendly inter

9

face. 
a withintheeementseate

to usersceptionallytMdgvrk 

vices.time-based subscription access to games/apps and se
e of the two. This includes chases, and/or a mixtupaid pu

chases, eemium with in-app puF

e for generic apps/games access at the owners land

y for each sold item) 
centage 

etplace, and sell it to others)
er it on er buys it can modify it, ofon the mar

eloper is sold 

person.) 
e than one 

y 

and can be implemented in the land of the user 
changeable/tradable 

and/or type of license. This includes the following:
tial ownership, 

ypes of Ownership

YFUNTFO
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Two-step Content Moderation Pr

an item mark will go rough a
system where both the community together with Mdgvrk 

team will have to the item. reasons are spot content
offen-sive mostly also adult order avoid younger

Getting Paid from Public Listings (Mdgvrk 
Accepting all Curr

users the flexibility accept a of currencies
payment methods in addition to Mdgvrk 

r’s choice to set his/her crypto wallet to receiv payments 

Mdgvrk 
cryptocurrencies, NTVRK

T

In order to be to large amounts mon fr Mdgvrk 
and the will have to tax information and upload it

Mdgvrk It is the to pay xes, and Mdgvrk 

30

to the IRS or other tax institutions, just as other games and platforms do not. 
will not report users tahis/herusertoup.

to senduserplatforms,games
, as in other omyeofwithdrawable

ax and Legal

significantly decreased fees.
 coins will have whereas transactions in 

 will charge an extra fee for transactions in other 
multiple currencies. 

in eusetheisIt

token’s utility 
and variety tooffer will Mdgvrk 

encies 
 Marketplace) 

inappropriate content.  to exposed
being userstoinand

is thattoThereview
’s dedicated fiPXeVMRK

content two-step thetplacetheonplacingUsers

ocess

YFUNTFO



            
                 

            

              

 

             
        

             

            

   

 

Getting P

Users desiring to exchange property with each other can do so dir
their Mdgvrk  wallets.

To conduct these transactions, both seller and buyer will
Mdgvrk rt-contract rface, allows to
each of inv r to choose the they want to exchange,
the buyer ID

R G TA

Mdgvrk allows users to own “land” in the form digital locations in
Mdgvrk 

Virtual places will also tradable and pur by to
fer yer, renter r

You will have ability to “give away” or list for rent or sell your land
monetize it. This rt ownership so you oy r fr
renting.

om enueevtheenjcanpaincludes
and thealso

., or selleeRX fSVQW aRH HefiRMXMSRW Sf S[ReVWLMp fSV XLe FYwith dif
content), (similaruserschasablebe

 universe. 
the ofalso

TE VIRTUAL REAL ESADINSELLING AND T

, and set the price. 
enter item/syentotheirside

access themwhichintesma’s user-friendly
using betheoftypes

 5
using ectly

aid P2P 

1

5

 PLA RM CTIONALIT

The marketplace offers publishing benefiXW and greater exposure, however.

YFUNTFOMdgvrk 



             

         
           

             
              

               
           

            

              

    

advertisements in
commercial personal spaces. Mdgvrk will provide sev vir
“billboards” per certain size of land for users to experiment with. 
For more advanced ad ertising, users will be able to the marketplace
select from the category for third-party monetization methods/advertising.  

and gotov
6

tual eral interactiveand
both 

    
     

Why Is It Good to Own Land on Mdgvrk 

Users can buy virtual land and use it for a v

P

can spend time b themselves host their friends. If the wish, they
also design with original, free, or paid content from the mark

Example of personal Users could own a vir 3D model of their “dream
house an interactiv ovie theater favorite NETFLIX
with friends. They could access a disco with an where they could
the tracks they want hear while the and their get high “vir
shr re could ev be a functional tennis court to play VR tennis
friends (or, when they are lonely

Commer

Adver

To ze their Mdgvrk can integrateusers,onactivitymoneti

tising 

cial use

, with an AI/VR “friend”). 
with enTheooms.”
tual onfriendsyto
set DJ,AItheir

series theirwatchtomewith
” tualuse: 

etplace. 
can yoryUsers

ersonal space 

ariety of purposes, including:

?

 

6
Users will be able to switch the visibility of these billboards on or off, BUT Mdgvrk will grant them a certai
of FREE ins to initiate thei use in exchange for them keeping the billboar during the first period of thei
activity on Mdgvrk (basically giving it a try).

rd onr co
n number

Mdgvrk  PLA RM CTIONALIT

2
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These money-making strategies can be simple to integrate, and users offering goods from their land would make
commissi rom the seller b the deal offer by the brand.ed ed upon ason f

 a7

Users will be able to “run” stores and offer goods to Mdgvrk 
land. and third-party partners provide interfaces with dashboar
where users can either integrate their pr choose from lists of
depending on what the believe will best on land and to their target au

of a virtual stor an area wher gamers come and play because
owner of the “land” has created a cool game in which players are in
VR “ninja obstacle race, for instance. Most of players will likely be kids
adults prefer physical activity and would like to hear
shoes and other cool sports products. The of the land where the

pla place ads that offer NIKE sales or new models, or even integrate
interactive re or kiosk where players can immediately view the shoe

The content offered does not ha r r

Mdgvrk to owning or physical property
whether commercial or private. Proper on will have
to monetiz a

Example 1: Host who re something in just as you would
an online blog, and offer fresh content. 

for common,shausers

ys, such as:e and use their land in other w
ability theMdgvrk ownersty

, websiteasimilarisonlandOwning
Additional 

eal. It can be either or both.tual or ve to be vi

buy it using Mdgvrk  or other currencies.
and 3Dinsto

an canyand
come yowner

running newaboutwho
and the”

a challenged
the ee:Example 

diences. 
-theirselly

suppliers, oroducts
ds willMdgvrk 

users from their 

Content 
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or other obligations to the pr
owner

4

.  
vious e

Mdgvrk  PLAT ORM IONALIT

Example 2: Offer priv sessions to people in a one-on-one setting for lif

3: Open a marketing office where can come
They could give “jobs:” visiting tar places Mdgvrk 
clients, offer services, generate referrals, and mor

These are p ovided only to illustrate ob
benefit fr owning virtual real estate. We ar

Trading Your Vir

sell their virtual real estate b full or pa tial rights of
to the buy r, or even leasing in exchange for rev

The land a can is not limited to a single lot, but could be
tion in a city, a whole continent, or even the whole univ

Permanent ownership transf

this type of transaction, owner gives full rights rev of
vir r estate to the buy r, and by doing so, the buy acquir the to

wishes any r venue-sharingewithouts/heas
do landesereealtual

the enue-sharingandtheIn

er 

erse. 
-secwholeaownuser

ing. 
-enue-sharlandtheirtemporarilye

ownership rgivingycanUsers

tual Real Estate 

come up with their own original ideas as Mdgvrk  expands. 
certain that Mdgvrk users will eom

economic potentialvioustherEXAMPLES

e.  
to promote ingetedusers

work. andusersMdgvrk Example

coaching, consultation, etc.
e help ate

YFUNCTF
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This something we believe will greatly benefiX both inactive investors and newcomers when the Mdgvrk 
platform is r leased. We believ it will see a lot of use at the start of Mdgvrk ’s VR release.e e

 VRis

YFUNCTF

8

Limited-time free use for revenue shar

Example: 
playing and creating games. We are predicting that these users might not in

land right away, or even pay for until the are coRfiHeRX they lik
platform. In contrast, who have owned

VR platform may have bought virtual r when
offered early inv These users can offer their land activ
“free,” and even let enjoy it while making profiX getting used to the plat
form in exchange for a “cut” from the revenue they generate . 

for example, the is in a great high value,
owner offer the buy better price exchange for “cut” fr the rev
generated ther

way prSfiX to rent to for period,
f r

Other terms can in place if the users want to c eate some special
such as; the user r land from buyer has the right buy it out
case the decide to the place, the amount fees, the timeframe for
agreement and more

the ofsellseller
in iftothetheenting

terms rcome

tially sell to others). er it for a higher price (to fully or palater of
and timelimitedaotherslandbewouldtoAnother

e. 
enue omainaercan

the potentialholdsandlocationlandIf,

Sell it with limited ownership 

8
-andthem

for usersnewetoestors.to
was itestateealitscompleted

from the time before Mdgvrk  landusers
the eyanythingin
est v

Many users on the platform will use Mdgvrk simply for the sake of 

e
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  PLAT ORM IONALIT

Mdgvrk ’S UNIQUE E

Mor E

comes with a multi-purpose sandbox allows ev users with
skills design or code, or users who h e never tried to create
their life, to intuitively create things the ne er they would be

The cr happens quickly and naturally, users won ’t ev notice
they are about to achieve until they decide to stop and try their cr

user could start with an piece of virtual land and cr
ical forest by dragging “talking” tr ees from the “gaming” content mark

enjo experience similar to
desk-top miniature and achieve amazing r

This cr process can only be achieved in The w it works is as
the user is in cr mode, we atar to “ size

r to the envir he s/he is Relativ size can be adjusted b
the user by z r r

Also only in VR can users shrink back siz any given time to enjo
their newly-created virtual r

W our editor in action trials on r random at trade shows and
vate setups during development. There wer smiles on everyone’s faces
wonder eyes when they took off the VR headset and told us we re

6

the right track.
on wetheirin

and eour
pri-peopleealinpute

ealm. 
y at ehumanto

ger details. ol smaller or laooming in or out to cont
y edesigning.onmentelation

in giant”avhis/herupscaleeationwhile
follows: yaVR.eation

esults. 
a craftingan yingminutes...whilewithinplace,

et-thein
mag-aeateemptyAExample:

eation in VR. 
what ensoeation

to accomplish. 
able imaginevcouldy

in somethingavin
no enthatMdgvrk 

ditor e Than an 

DITOR

YFUNCTFMdgvrk 
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Links inter random about their experience with
r

https:// x

https:// outu.be/b Gitb3iCD

Cr

and feature Mdgvrk is the ability cr
together This allows users to and come up with cool in r
time enjoying r content found in the marketplace. Two mor
users fr different in the world be able to interact with each other b

their friend’s avatar and even passing items into the vir hand
their friend, just as if they were in the same r

A Gamer’s Dr

Befor detail created, rtant that Mdgvrk 
goal for gamers is cr a place re the can hundreds of

We to give gamers to cr those games.
can create original games and use passion for gaming,

while having fun and ev their passion while

7

what they love.
doing monetizingentuallycontent

adding constantlytheir
Gamers eatetoolsfunwantalsogames.
original fiRHywheeateto

’s mentiontoimpoisitbecanwhatwee

eam

oom.
of tualrightseeing

y willplacesom
e oreachthewhile

eal ideasbrainstorm.
eate tousers will enjoyuniquecoolAnother

eating together

AZy

dNtm-Pbswoutu.be/ty

e:editor can be found he
the talkingusersofviewsvideoto

YFUNCTF
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medieval trap
and treasures c be i the marketp ce and placed in a similar manne r.
to re polish up, music samples can be also be placed in the zone, right fr
the marketplace or by uploading them from your PC

8

.
omitally
Andlanfoundna

s

Mdgvrk  PLAT ORM IONALIT

Examples of What Users Can Cr

V bstacle m

By dragging assets from the marketplace, users be abl to place walls, floors
traps, and other objec to set the difficu level a design an obstacle race.
objects will interactive, so a trap can set to activate based upon distance,
door can be locked unles the player finds the key the creator has hidde in t
game, and much more. start and end of the ga can also be accessed fr
the marketplace, simp by dragging a dropping t two parts (the starti gat
for example,and the end-gam e object ( flag th player must touc to finish t
game). The game can be set and created in a very short time by anyone with ea s

VR Shoo

By dragging weapons, checkpoints, amm o, and other assets right fr t mar
ketplace, shooting ga can be set wit origin elements. Broken buildings a
ca parts ca be i the “post-apocalyptic” categor in gami content. A
enemies can be also deployed right from the marketpla and much mor For t
final touch, game rules can easily be se by draggin nd droppin calabl
bo der to bloc the gaming zone. By clicki on it sers c n choose the rules fr
a user-friendly interface

V Horror Gam

dragging a model of an old castle parts of a castle) and crafting it in t
gami rea, is possible t set the area of your horror game very quickl y. Differ
en lights can be us by simply draggi and dropping them from the arke
place, like grabbing a desk la and placi it to light an area i the castle. F
th fina touch ombie, vampire, and ot r scary AI enemies andhez,le

ornupngmp
-tmngedt
-oitang

he(orBy

eR

.
omau,ngkr

esagagt
hee.ce,
Ingynfoundnr

ndalhmea
-heom

ter

e.
hehea
e,nghendly

ommeThe
hens
abebe

Thendltyts
,ewill

e GaR O

eate

YFUNCTF
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the marketplace, users will be able to fiRH rSaH elements or complete
place game zone by HVaKKMRK them in, snapping them to each other,
quickly up a Similar to pla with toy cars, users will
able to HVaK aRH Hrop complete car QSHePW from marketplace, place
the rSaH� aRH Xak

F

In the ketplace, also be able fiRH vate houses, furniture, a vari
ety of HecSV aRH ev a cinema,
pool, trampoline, table games, aRH mor interactiv items to create

r

Office QSHePW can be also be fSYRH in the marketplace. Different functional
for Sffice be aRH for Sffice ReeHW� 

users can collaboratively. -party
be MRXeKVaXeH� aRH be SffeVeH by XLMVH�paVX] creators Mdgvrk 
mark interface, 3D QSHeP viewer for VR pr
right frSQ �( WXYHMS Qa\� aRH QYcL QSr

Users social experiences, one, all
ReeH HS is up an environment by HVaKKMRK D
example, from the marketplace aRH placing it FacO]aVH� When
labels aRH networks like Spotify aRH others work with us, they will be able
import 

9

XLeMV faZSVMXe pPa]PMWXW aRH pPa] XLeQ MR VR�
to 

music bigtheirin
for equipment,interactiveJsetto

they createToparties.likecreatealsocan

VR Club

e. 
esentation aaccountinganetplace:

 theinsoftwarewill
can extensionsXLMVHEvenuseFMPPFSaVHwhite

a likeHVSppeHHVaKKeHalsocanvirtualthe
tools 

:6 3ffice 7TEce

eaQ pPace� H
their easilyee

swimming homefunctionalenelements,home
-pritowillusersmar

un SpaceVR 

e XLeQ fSV a VMHe�
on themthe

be yingOMHWracetrack.setting
aRH theirin

to tracksIn

VR Car Race

YFUNCTF
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r

Setting up a store in Mdgvrk 
jects can drag drop in their envi To set up interactive vir
stores, all the user has to know is they sell. They can then
from virtual and real retail products available on Mdgvrk 

every item sold on land. set up a store to off
their products exclusivel y, using the 3D scan app Mdgvrk 
vide to scan real products with their phone in order to in VR. F fully vir
pr all users need do is to import into Mdgvrk av
them. Pricing, sales, marketing will part v
store interface, and will require little effor

To take a creation into the next level, Mdgvrk have self-building items in
marketplace. self-building cit y, for example, deploy a whole city its

It will measure surroundings, land, the foliage,
other items around it to create a fluid city with roads, districts, gar
and whatever the chooses to in or her y. Users will able
select districts the their city include, their overall percentage in
city, and even visual aspects such as architectural styles, with the freedom

40

“play around” by mixing them all together to achieve interesting results. 
to 

the towantythe
to becithisincludeuser

shops, dens,
and theofboundariesthethetion.

loca-atwillA
the will

VR City

t.
e interactitheofbecampaignsand

to ailablevia the featuretooducts,
tual orsell

will pro-perhapsown
er quicklyalsocanUserstheirfor

and start earning money 
choose towantwhat

tual onments.randusers
will take little effort. Store templates will include ob-

eVR Sto

YFUNCTF
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The “Brain” of the E

Appealing content is crucial, so other users enjoy and come
and your places and creations. In order to ensure of what
are creating pleasing makes sense to the human eye, we ar
giving our editor a brain its own. This a

from mark on his her but has not made sure 
is perfectly aligned with the terrain, the “brain move of 

The will also the user with many other The editor
evolve learns from the design decisions made by use r, thereby
up and improving the ov

approach will include the ability to automatically spawn items in
speed up activities: for example, placing furniture throughout

whole house to let the fiRMWL started. will
the user’s decisions on streets where ther

are gaps, and much much mor

editor evolv it be able create completely original
and worlds by itself, interesting and relevant content to the Mdgvrk 

1

verse.
uni-adding

experiences towilles,theAs

e. 
e cityconnectinglogic:designbase

help Thisuserthesomethingeditor
the tomanner

uniform aThis

erall design experience. 
speeding theitas

will tasks.designhelpeditor

building a little bit to match the terrain.
the basethewill”building
the land,or etplacethebuilding
a placedhasuserwhenthatmeansof
e andestheticallyis

users mostthatvisit
back towantwill

ditor 
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Mdgvrk 

Mdgvrk E

2

ditor’s “Brain” Beyond the 

Mdgvrk 
es into something any

With interactiv av will be to enjo the company of virtual assis
tants, select their own appearance, over time, have conv
and spend time with their vir

today's vir assistants ar still primitiv due to
they hold the potential to evolve into complex and appealing

to inr r rove businesses, and much more. tual experience, impeach the vi
agents AIstraints,

-contechnicaleetualAlthough

tual friends. 
ersations completeand,

-yableusersatars,e

one can do with ease. 
’s “brain” will help users turn the creation of virtual worlds and experienc -



          
            

             

               
         

            
         
          

         

          
      

        
       

            
        

  
 

BUSINE S MO

The business is based several main stages, the
us to an v global VR platform for

fiRH� cr
The Mdgvrk 

campaign is
theto provide users

$NTVRK
will tradeable public used in

zed Mark

Mdgvrk 
sortium blockchain. This solution dir connection between buyer
seller, ther reducing fees and increasing transaction

marketplace, users will be able to securely interact in the virtual r
envir easily creating their universes, and/or
They will also be able to or lease rt in the
ized envir

Pr

The content created and advertised in the world of virtual reality is owned b
creators, and relev is stored hash value in the tok
standard (ERC721). tokens represent item ownership, and can be fr

3

sold or leased to delegate ownership rights to another person or business. 
eely ERC721
en non-fungibleindataant

y VR

oof-of-Ownership

onment. 
-decentralcontractssmausingittrade

content. VRworlds,ownonment,
eality Mdgvrk 

the Withinspeed.eby
and ectaallows

-Condecentralized marketplace was developed within the EthereumThe

etplaceDecentrali

transactions between users on the public Ethereum block-chain. 
peer-to-peer be canandexchanges,onbe

platform, Mdgvrk thetoaccessgrant tokenstokens. 
utility ERC20purchase towith

exchanges chosenwithlaunched
ability

fundraisingThe 

IDO Token-Generation Event

 business model consists of the following elements:
eate, experience, and trade their VR content. 

to userse,interactiestablishenable will whichof
completion uponmodel Mdgvrk 

LDES



          
            

          
              

           
             

           
           

           

            
           
            

  BUSINE S MO E

Rewar

Mdgvrk range of incentives for platform participants mak
their experience even r. Users be rewarded for their activities
the platform with the ability to spend rewards pr or services mone
tize their rewards through a r

Financial Projections and For

We hav based our estimated multiple use acr
media platforms and a range of softwar with pr
f analytics and VR user-base for as there ar no
ing refer r

Accor resear as of Nov 2019, is estimated that ther will
more than 700,000 activ users on Steam, year-over-year gr

y, the Steam install base grew f
34.3 % incr

Mdgvrk market as shar platform, we have
mated the approximate number of current
sis. In addition, we envision gradual growth of the virtual reality market. Accor
ing to our projections, estimate 25% growth in average scenario and

44

growth in an optimistic scenario. 
35% thewe

d-
analy-competitoruponbasedusers

esti-VRednewaVRwill enterBecause

ease).
om 67 million to 90 million in 2018 (a rAdditionall

owth. 160%withVRe
be eitemberch,toding

tain exact numbers.ences to VR use cases to asce
exist-eecasts,businessessional

o-combinationincompanies,e
oss casesonoutlookfiRaRcMaPe

ecast

edemption model.
-or oductson

within willbrighte
e toallhas designed a

ds System

LDS
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5

LDS

The Mdgvrk rev r

Premium sales: premium will offer extra featu es
businesses and casual such as storage, technical ser
design packages, unlock

Subscription model: will allow to receiv bene
fiXW from platform utilization, featur of will
upon market demand and user r

Advertising: Mdgvrk the ability to place in-VR ads
adve tiser branding and awareness, run campaigns, expand

Sales of available single users well as businesses
be able to purchase available applications fr

purchases: Mdgvrk char transaction fees for pur
f fer according to pa

Studio services for projects: Mdgvrk establish
mark presence by offering domain hosting of unique envir
names for exclusive VR presence and sales of cooperativ
enhanced business services.

e accounts for 
onment et

their businesseswill help

yment method.  ees will difand trade activities. These 
chases gewillIn-app

om the database. 
will asapplications: 

sales and the success of user operations.
the andr

extend towill provide

equests.
depend whichesexactthe

-extraeuserssubscription

ed assets, etc.
vices, users

for raccountsaccount

om such activities as:enue f platform will generate 



$6 517 336 $8 500 134
$11 807 225

$24 857 788

$40 743 537

$54 845 753

$29 846 206

$23 802 992

$19 162 526

$12 072 913

$5 640 131$4 267 760$3 652 600

$20 000 000

$40 000 000

$60 000 000

Net Profit (av

202 202 202 202 202 202543210

erage assumptions)

   

Net Profit (optimistic assumptions)

           

            
          

            

Mdgvrk 

2019

$80 000 000

 Financial Projections 2019-2025

  

8

First get the ket, then further penetration into
uropean VR mark

line with average assumptions regarding revenue with
growth, we expect to capable of reaching approximately $12 million b
and $29 million in net prSfiXW b

According to an scenario 35% mark growth, we r
ing over $11 million in 2021, and over $74 million in net prSfiXW by 2025. 

Data regarding the revenue and expenses is presented in Appendix 1

9
-eachenvisionetwithoptimistic

y 2025. 
2022, ybe
25% thegenerationIn

ets in 2022 and 2023. EAsian and 
the uponfocusmarU.S.rtawe

BUSINE S MO E
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 PLATF M ERVIE

THE MOTIVATION OR BLOCKCHAIN UTILIZATIO

Mdgvrk 
of providing our users with outstanding experiences and op

portunities in the world of virtual realit y

Though the VR industry is growing tr y, a number a e 
its mass adoption and traction. Block appears to be the rf

solution. Applied to the industr y, it pro par with
featur ke y, data y, transparent recor

fe and secure envir

k

Block a distributed-ledger technology that allows storage, tracking,
data in a decentralized envir details

history are stored in a of digital is entered a
re no possibility delete or forge the whole

of blocks. This ensur that all information is valid, eliminates the chance
forger or between users, and

b r

Why Block

is blockchain to provide our users unique
portunity: par in virtual world plus the to cr multiple

7

verses, cities, and items while trading, exchanging, and owning them. 
uni-eateabilitytheticipation

-opawithtechnologyutilizingMdgvrk 

chain? 

t contracts.y the use of digital contracts: smaplatform is made possible 
the businesses,Interactionmanipulation.datay
of andes

chain influencewouldthisasit,toisthe
block, intodataOnceblocks.chain

transaction andUseronment.immutable
and ischain

chain?What Exactly Is Bloc

onment. and VR content ownership in a sa
d-tracking, immutabilitsecuritenhancedlies
FeReficMaP ticipantsallvidecanVR

ect pechaininfluencing
still rissuesof emendousl

. 
-extendedcapable

has chosen to utilize blockchain because this progressive technology is 

NF

WOVOR



 

 

            

           
            

           
            

         
              

            
          

PLATF M ERVIEWOVOR

the immutability of block Mdgvrk 
VR content and ownership that will be securely recorded on
chain ledger, with an opportunity to sell lease participants and
money. Besides content creation and experiencing life in virtual univ busi
nesses and will be able to promote adve tise their pr
ser in order to bring the product awareness others. Blockchain imple
mentation enable fe and secure r vir and pro
vide full and data immutability. pa will be pr
quickly and transparently with the use of smar

Mdgvrk zes the bloc chain in or provide with the

Transparency. All transactions will be recorded on the blockchain, pro
ing a transpar r

Immutability/Irreversibility. As soon as a record is written into the block
re is no possibility of deleting or tampering with it. This ensur

trust and clarity
High Security. Users’ personal data will be protected, as it will be stor

value and viewed only b
Cost Efficiency. BlockcLaMR WMKRMficaRXP] cYXW HS[R SR paper

Decentralization. The Mdgvrk 
that unites users, content cr eators, dev

rd-party interference. will be able to interact with each other without thi
elopers, and VR enthusiasts, who 

 platform will be a decentraliz ed platform 
monetary transactions. 
XMSR� 8Le YWe Sf WMHe cLaMRW [MPP pVSZMHe SYV YWeVW [MXL cSWX�efficMeRX
audit time due to automatic deal settlement and smart-contract utiliza-

work and 
y users with granted access. with a hash 

ed 
. 

es chain, the
-

easily accessed and viewed.
y that can be ent tracking system and transaction histo

vid-

FeRefiXW�
following usersourtoderkutili

t contracts. 
ocessed ymentsAllcompliancelegal

-tradetualforonmentenvisaawill
-tovices

or oductsrandcompanies
-erses,

earn othertoitor
-blockthepossess

create 

participants are able tochain,Embracing

8



 

 
        

        
          

         
            

            
       

           
             

          
         

          
         

        
         

              

PLATF M ERVIEWOVOR

of a
Considering Ethereum adopted

the
and

the crypto community, this solution
comfortable

8he benefits of the )ther

Conv
High per

T rt-contract suppor
Security

turing-complete sma
Unlimited scalability

formance: up to 20 transactions per second
enience of use

Mass adoption

eum mainnet utilization include:

for our token-generation event launch. approach 
convenient, provideswithin

used 
most

widelyarewalletsthatattack.
51% 

Block

As of today, there is a wide range of various blockchain platforms that busi
nesses companies remodel and realign appr infrastructur

while providing decentralization to community
and requirements. the right solution for blockchain implementation,
have evaluated v options and r platforms differ
from their y, scalability, and per approach. F
ing on different algorithms, every blockchain ensur a
ferent level of speed and functionality that is applicable to a of industr
verticals. approach
implements public and private block

We have chosen the public Ethereum blockchain for our token-generation ev
as it anyone to e part in the crowdfunding campaign without
tion. will be able to track transaction processing and access
they prefer thousands public the
ensures high to the riskeliminatehelpsand executiontransaction

mainnet Ethereumnodes,ofCombining.
anytime dataUsers

limita-ktaenables
ent, 

chain ledgers. 
that Mdgvrk blockchain solution is based upon a hybridThe

y range
dif-esplatformconsensus

unction-formancesecuritinanother
one allastunities,oppoarious
we Seeking

needs allmeetestablishment
e tooachtheirand
-help

chEin 4lEtforQ (efinition 

9



 

    
          

       
             
          

           
          

           
         

PLATF M ERVIEWOVOR

Additionally, the Ether mainnet provides the opportunity for additional
ate chain (side establishment. This means we can connect

blockchain to another chain, thereb Mdgvrk 
power in private environment. This type of solution

For establishment, we have the 
it is highly scalable and high number of

Implementing the Proof-of- Stake are
to create blocks The FeRefiXW

the chain utiliza

r
Increased ex
Incr

Closed environment (only for platform par
Security and safety

ticipants)
High stability

eased scalability
ecution speed

ocessing'SWX�efficMeRX XVaRWacXMSR p

tion include the following:ConsortiumEthereum
of blockchain.thesecureand newprogrammed

explicitly nodesMdgvrk algorithm,
users.atoapplicablebecause

ChainConsortiumEthereumchosenchainside

reduce transaction fees and increase transaction and deal-settlement speed. 
us helpsacomputational

business logic and allocatingyside
public ourchain)v

pri-eum

50
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 DEVEL T STEP

Before r the VR veVWMSR�
where

we [MPP rePeaWe the fiVWX pPaReX Qap
of a MRXer YWeVW aRH veWXSVW be to

ZMrXYaP reaP eWXaXe aRH WXart XVaHMRK aRH offeVMRK SR the QaVkeXpPace creaXeH
XLMW pYVpSWe� 8LMW LePp eaVP] aRH MRveWXSVW FecSQe MRvSPv MR
eaVP] thereb] KaMRMRK the of better pVMcMRK� [MPP cre
aXSVW aRH FYWMReWWeW to WXaXe XLeMV MRXeRXMSRW SR pPaXfSVQ aRH WXart
buzz XLeMV YpcSQMRK aRH WerZMceW SR MX

(YVMRK the Hev of the MVP� [MPP tr rePeaWe WQaPP ƈXeaWeVWƉ
SXeaQ for the to e\peVMeRce [LaX Mdgvrk [MPP be PMk (YVMRK
pLaWe� we [MPP HevePSp FPSckcLaMR aRH RSR�FPSckcLaMR eRZMrSRQeRXW MR
aW X]pe of appr [MPP proZMHe a faWXeV r HaXe for the pPaXfSVQ
more XeWXMRK FeX[eeR eRZMr HYVMRK
[LSPe Hev r

8LMW pLaWe [MPP be HMZMHeH MRXS WeveVaP MVP rePeaWeW [MXL aHHMXMSRaP WerZMceW
er] r

ke] WXepW Sf 4LaWe � fSV XLe RSR�FPSc r

Hev r

Hev

H

HevePSpQeRX Sff�cLaMR HaXa WXSVaKe aRH MXW cSQQYRMcaXMSR [MXL

HevePSpQeRX of cSQQYRMcaXMSR FeX[eeR pPaXfSVQ aRH the
eRZMrSRQeRX �FaRO accSYRXW� [aPPeXW� eXc�

e\XeVRaP the

pPaXfSVQ
the of

ePSpQeRX Sf MRXeVRaP HaXaFaWeW aRH cSQQYRMcaXMSR FeX[eeR XLeQve

WcaPMRK Sf XLe pPaXfSVQ

ePSpQeRX Sf 9-�9< HeWMKR

SRX eRHePSpQeRX Sf XLe pPaXfSVQ FacO eRH aRH f

SRQeRX MRcPYHe�cLaMR eRZMkThe 

ePeaWe�ev
MR 

SceWW� ePSpQeRX p
the SRQeRXWcSQQYRMcaXMSRWe\peHMeRX
aRH ePeaWeSacLXLMW

paVaPPeP� 
XLMW e�cSQQYRMX]

SR to]weePSpQeRX

eW MR VR�
-PaYRcL[LeRMdgvrk e\peVMeRceWaFSYX

FYMPHMRK the
-aPPS[8LMWpVMZMPeKeWXaKeW�

the eHYWeVW[MPP
for MX

FY] aFPe[MPPMRfacewebformthe
MR 

eaVP]
ePeaWeSfficMaPP]we

SPMENO

2



etskinternational mar
establishment of business intelligence 

tner integrationradditional point-solution pa
opening of platform to B2B

ocess of platform scaling will also include enhancement of: rThe p

migration of all VR/AR content
oss-platform: mobile & webrc

eloper toolkitvebusiness & d
e analyticsvextensi

content updates

vices:relopment of the following seveent stage includes drThe cur
 elease.roduct rPlatform scale-up, full p

chainskelopment of communication between blocved
ment (bank accounts)

-onrenvi external the with communication for nodes oracle of elopmentved
ate side chainvens in the prikelopment of toved

t contractsrelopment of platform smaved
ymentonodes depl

onment will include:rchain enviky steps of Phase 2 for the blocekThe 

SPEST TPMENODEVEL
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TEA

Xmod founded b
Xmod has diversely from to 
researchers, to VR experts, to create a highly functioning synergy of
order turn the vision to a reality

Strategy and Mdgvrk 

Michael Katseli, Founder

is the founder of (previously a
simulation studio. Xmod creates complex simulation,
graphically and for variety of industries
as high-tech companies, ar and real estate

two years, starting with a pr of
self-developed by Michael fiv years ago. Pre y
led r development star in

mobile 3D simulations, engineering,

Linus Chee,  Co-Founder, 

Linus brings over a decade of experience in entertainment desi
ar irection, busines and finance Linus wa an invest
manager and person trader for man years in his early care r
t decided to follow his t passion for art, design, and enter
tainment.

-ruehen
,eyal
tmens.sdt

gn,

Chief Operating Officer

augmented and virtual reality
and applications,offiePH
the tupsesoftwaco-foundedand

Michael ,viousle
goggles VRototypepast

The studio has been developing its own API, Mdgvrk , for the 
agencies. chitects,

such ae-wise,softwar
both 

VR Intvisco),XmodMichael

, CEO

 Platform Economy

.to 
minds in 

developersprofessionals,skilledrecruited
oject. Katseli, who had created the Mdgvrk prMichaelywas

M

55
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effecXW� liv
fiPQW� He has worked as an artist, creative execYXMve, prSHYcer
editor, writer, and dir r, has to the
of over 50 motion pMcXYres, WYcL as 3,
Report, Robot, Day After Tomorrow, and many

In addition, serves as a to
ry and as an MRWXVYcXSV of Eff

Animation. Jay also worked years
at Walt Disney Animation Studios, providing effecXW
on The Lion King, PScaLSRXaW� The ,YRcLFacO of Notr
Dame,HercYPeW� 1YPaR� aRH Tarzan (IMDB prSfiPe�

e 
animation 
animator anasnineforand

ecXW ScLSSPGnomontheatindust
the cSRWYPXaRXheFPScOFYWXeVW�

other TheI,
Minority Spider-Man
WYcceWW cSRXVMFYXeHandecXS

, 
e�acXMSR and

H
start working graphic designer a art diVect
Drea b Gaming/St ios. Aft several years, Linus

it by Xm I . where joined MicLael Katseli i
founding Xmod’s ow IP “Mdgvrk ”. Linus now part of
development team providing high-end VR solutions a enter
tainment, and lead the cSRcep design, art diVection a
man t for tLe cSQpany

Jay Shindell has over 25 years of e\peVMeRce in motion pMc
tur industry, in visualanimation,e

-the

.gemen-a
ndts

-nd
aisn
nheRcod,edVecVY

waserudlam
fororndaased

e

TEA

Co-Founder, Managing Par

Linu studied entertainment design under some of the be
designers in the world Gnomon ScLSSl VF i
Hollywood, and Brainstorm l i Burbank California.nScLSS

nXofat
sts

tner

M

Chief Creativ
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7

M

twelve experience in

and

has fueled a career spanning art, design,

television series. passion
experiences, he game

With a in applied mathematics and
also a programming teacher, and software and game
with experience in and network

Mdgvrk and engineer Mdgvrk 
features.custom

's prototypeteam helpswith
Artak administration.system

developer 
is Artakinformatics,masters

Engine DeveloperArtak Avetisyan

recent mosthisinspiredhastechnologies

video fordesigntotransitioned
crafting foradiscoveringAfter

and gamegames

crafting onfocuseddesignergamedirector

entertainment theofyearsWith



,  

Full Stack 

environment.
Agile  an within expertise programming keen leverage

to  poised is Ryan development, blockchain and development
full-stack  in experience of years 6 over With engineering.
software  for passion a and acumen technical sharp a with

professional  goal-oriented enthusiastic, innovative, an is Ryan

Developer,  Ryan Jun

user convenience.  usage and
optimal  for solutions blockchain creating about passionate

 DeveloperNii Hideo

8

MTEA

 DevelopmentlockchainB



estate entrepreneur.
real  active an and Association NFT the of Founder Handbook.

Media  Social book, upcoming the of author and copywriter,
media  specialist, marketing cryptocurrency a is Kennedy Daniel

Daniel Kennedy

  

9

MTEA



Ian Friend, 

investment, and movie funding. 
gas  & oil solutions, payment online FinTech, in experience vast

with  entrepreneur innovative an and Group Olé of CEO is Chau

Group
 OfficerExecutiveChief ,  Chau Nguyen

06

SSORADVI

Advisors

 

more.
and  Motors, General tin,rMa Lockheed Laboratories, chrResea

al avN ,rCente chrResea Ames ASAN ,TT&Atuix, rVi e,valV ense,
Six- Oculus, including ganizationsro 40 ervo with ojectsrp VR

70  erov on edkwor has Jason onments.rEnvi tualrVi and ators
-eleoperT PRESENCE: journal essrp TIM the of erovc the on and

Times,  orkY New the in Channel, yrevoDisc the and ankTShark 
s ’ABC on edreatuf been has work His ears.y 20 ervo for tions

applica- and systems ealityr tualrvi eatingrc been has Jason

, Lead VR AdvisorDPh Jason Jerald, 



the Hughes Research Laboratories.
at  while elopedved he which onment,renvi outdoor edrunstructu

an  in works that system ealityr augmented edztially-stabilirine
fiVWX  s’world the including ,ytechnolog ealityr augmented and

eality r tualrvi elopingved in experience of earsy 20 erov has He
people.  yrdinaro of esvli the eovrimp to techniques interaction

human-computer  ancedvad and analytics, cloud-based ing,
-comput mobile eragesvel that ersoftwa elopingved in cializing
-spe fiVQ a Systems, dsrBi eerTh of OCT and founder is drHowa

atent ConsultantPIP & ,  yd NeelrHowa

Advisors

1
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chain AdvisorskBloc

the creators of cyclable marketing for tech companies.
of  One industries. various multiple in implementation strategy

and  campaigns Successful experience. marketing years 10+

,  Advisor, Applicature CMOIvan Novosiolov

, and more.yJavaScript, Python, Solidit
Java,  C++, to, limited not is but includes, stack technology His

mainstream.  became it before ecosystem cryptocurrency the
and  sales token for support technical in participated he 2014,

in  project blockchain fiVWX his completed successfully Having
experience.  impressive with architect blockchain a is Andrew

, Applicature CTOrAdvisoAndrew Zubko,  

projects, token sales, and technical-development projects.
blockchain  many in involved been has Ihor arena, blockchain

the  in advisor and manager technology experienced An tries.
indus- various across tokenization strategize helps and panies

com- blockchain coaches Ihor ,ycompan the managing to tion
addi- In Applicature. at CEO and co-founder is Pidruchny Ihor

, Applicature CEOrAdviso,  yIhor Pidruchn

2
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O ga Hryniuk

chain AdvisorskBloc

development.
strategic  of terms in match best the is strategy which decide
company  the helping for responsible is Olga plementation.

im- blockchain in interested companies and startups assisting
and  solutions technical blockchain with working years, eral
sev- for agency blockchain Applicature the with been has Olga

,  Blockchain Consultant, BA l

issues in all types of industries.economic 
and  fiRaRcMaP various to solutions and development,plan 

business- and paper white implementation, smart-contract
to  regard with possible as assistance and knowledgemuch  as

provides  Pavlo stage. development the throughconsul-tation 
provides  and projects guides Pavlo management,work-flow 

and  crypto-trading, launches, ICO in experience vast With

Blockchain consultant, BA,  vPavlo Kloko

. yFVMRKW cSSpeVaXMSR XS a LMKLeV PeZeP Sf efficMeRcand 
relations  business establish startups and companies helps

Nazar  Applicature, at SfficeV development business chief As

, Applicature CBDOrAdvisoNazar Khrupalo,  

3
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advantages. and trends market cryptocurrency
detecting  of capable highly is she expertise, deep her With
advisors.  and partners, investors, fiRH projects several helped

has  she team, her with Together leads. nurturing and ures
-fiK key with relationships establishing at expert an is Mariya

, advisorrIR coordinato,  yMariya Lupi

chain AdvisorskBloc

4
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 LEGAL SC

READ THIS DISCLAIMER SECTION CAREFULLY. IF YOU ARE ANY 
YDOUBT AS TO THE ACTION YOU SHOULD T YOU SHOULD CONSU L

LEGAL, FINANCIAL, TAX, OR O D

The information set fo th below may not be exhaustive and does not imply
elements of a contractual relationship. we mak every effort to ensure

material in this Paper is and to date, such
provision professional

does and accepts whatsoever
from the accuracy reliability, currency,
of contained in White Paper and

appropriate 
prior to on, or into any or

on, material published in this White Paper is
for

tokens not be intended constitute in
jurisdiction. This Paper does not
document of any and is not intended to constitute an offer of

a solicitation for investment in in any
not opinion to

transact of 
this white paper shall not form the basis or be relied upon
connection any contract or investment decision. person

to enter any contract binding
sale and purchase of $NTVRK no or

form payment is to accepted on the this White Paper.
person is bound to into any contract or binding legal

to sale and purchase of and
form payment to be on the of r

6
93
5

.this White Papebasisacceptedisofotheror
cryptocurrency notokens,$NTVRKtherelation

in commitmententer
No ofbasisbe of

other ycryptocurrencandtokens,theto
relation incommitmentlegalorintobound

is Nowith,
in of,
of presentationfacttheandtokens$NTVRKwith otherwise
or sell,purchase,adviceany onanyprovidedoes

Mdgvrk  jurisdiction.securitiesor
securities sort

offer orprospectusaconstituteWhite
any securitiestowill$NTVRK

reference purposes alone.published
purely material which,based

transaction commitment enteringrelyingadvice
professional independentseekshouldholders$NTVRK

potential Investors.this materialany
completeness or,to,connectedor

arising liabilitylegalnoguarantee, not
$NTVRKadvice. oftheconstituteswayno 

in materialupaccurateWhiteany
that eWhile
any r

VISOR(S).THER PROFESSIONAL A
TAKE, OUR 
INPLEASE

RLAIMEDI
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